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ARLNET 7
Listening through advertisements
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Listening through advertisement

Detail of the advertisement
SIHAYLALAUDI 1A B AN

Vocabulary

ANANT

Source
www.chn.com

Type of product/service stasasdniusingns
flying business (Cathay Pacific)

Target group nguihwane
working people, businessmen, tourists

Conce pt Wawanslaman

Give an idea of how people at Cathay Pacific
think and work

Repeated words in the advertisement
AntlButenluluman

Slogan/interesting quote found

fnaday dszlemhanlaing

The most important thing for me is not what you
do but how you do it.

Noun:

Verb:

Adjective:

Expressions:




Listening through advertisements

Detalil of the advertisement Vocabulary
s1ayidsnuayiaman AAmA

Source #in Noun:

Type of product/service stsasaniousingns

Verb:
Target group nguihsane

Conce pt awaeslaman

Adjective:

Repeated words in the advertisement
AnfllsBuanlulaman

Expressions:

Slogan/interesting quote found
ey Usslumiaulafing
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